
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Pharmiva 
Interim Report 2022 

 
 
 
 
 

Q2 April – June 2022 

Publication date 

17 August 2022 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Pharmiva AB (publ) Org.nr: 559007-0958 
www.pharmiva.com 

http://www.pharmiva.com/


 
 
 
 
 
 
 
 
 

"Pharmiva's antibiotic-free self-care product, Vernivia, continues to gain ground on 
the Swedish market. Sales during the second quarter of the year increased by 262 
per cent compared to the period January to March. The positive development 
further strengthens us as we continue the work prior to a global launch of Vernivia, 
and move forward in dialogues with potential collaboration partners." 
 
Karoline Akerjordet, Acting CEO during the reporting period 
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Second quarter (April - June 2022) 
• Net revenue amounted to MSEK 0.7 (0) 

• Expenses amounted to MSEK 8.6 (5.1) 

• Result before and after tax amounted to MSEK -7.4 (-4.5) 

• Earnings per share amounted to SEK -0.90 (-0.63) 
 

First six months (January - June 2022) 
• Net revenue amounted to MSEK 0.9 (0) 

• Expenses amounted to MSEK 15.2 (11.6) 

• Result before and after tax amounted to MSEK -13.6 (-10.3) 

• Earnings per share amounted to SEK -1.77 (-1.70) 
 

Significant events during the second 
quarter 
• The Board of Directors of Pharmiva AB (publ) announced that 

it has appointed Anna Linton as the new CEO of the Company. 
She is currently CEO of UniMedic Pharma, and will take up the 
position on 8 August. Deputy CEO, Karoline Akerjordet, will be 
acting CEO from 1 May until the new CEO takes office. 

• Pharmiva AB (publ) announced that the Company has signed 
an agreement with Oriola, which distributes to Kronans 
Apotek, regarding the resale of the antibiotic-free self-care 
treatment Vernivia. 

• Pharmiva AB (publ) announced that the outcome of 
subscription warrants series TO 3 was 884 212 warrants, 
which corresponds to a utilisation rate of approximately  
81 per cent at a rate of SEK 5.72. In order to obtain the full 
financing intended for the exercise of subscription warrants, 
the Board of Directors resolved on a private placement of 208 
288 shares, corresponding to approximately MSEK 1.2, to 
Fredrik Lundgren, who submitted a commitment of intent in 
connection with the option redemption procedure. Pharmiva 
received a total of approximately MSEK 6.2, before issue costs, 
through the exercise of subscription warrants of series TO 3 
and through the private placement. 

• At the Annual General Meeting of Pharmiva AB (publ), all 
resolutions were taken with the required majority. The General 
Meeting resolved to adopt the presented balance sheet, and it 
was resolved to grant the Board members and the CEO 
discharge from liability for the financial year 2021. At the 
General Meeting, the board fees were also adopted in 
accordance with the Nomination Committee's proposal. It was 
resolved in accordance with the Nomination Committee's 
proposal to re-elect the Board of Directors and Chair of the 
Board. 

• Pharmiva AB (publ) announced that the first Swedish patients 
have been included in the Company's clinical study PIVA01. A 
total of 96 patients will be included in the study, which is being 
carried out in order to evaluate the effect of the antibiotic-free 
treatment Vernivia against the vaginal infection bacterial 
vaginosis. The study was initiated in Sweden in May 2022 and 
is expected to be completed this year. 

 
• Pharmiva AB (publ) announced that the Company's self-care 

product, Vernivia ,against bacterial vaginosis is now available 
via LloydsApotek. 

• Pharmiva AB (publ) announced that the Company's self-care 
product, Vernivia ,against bacterial vaginosis is now available 
via Apohem. 

• SwedenBIO runs a working group against AMR (antimicrobial 
resistance), in which Pharmiva is active. SwedenBIO has joined 
the International Council of Biotechnology Associations (ICBA) 
to push the AMR agenda further in the international arena. 
An antibiotic-free alternative is Pharmiva's treatment for 
bacterial vaginosis, an infection where antibiotics are currently 
the first-line treatment. SwedenBIO's representative, Karoline 
Akerjordet, acting CEO of Pharmiva, has been elected Chair  
of ICBA's international working group for AMR. 

• Pharmiva AB (publ) announced that the European Patent 
Organisation (EPO) intends to approve the Company's Foam II 
patent family. The patent provides broad protection for 
Pharmiva's technology platform in the EU, and opens up 
opportunities for both new products and product solutions. 

• Pharmiva AB (publ) announced that Carlsquare Equity 
Research sees positive signals for Pharmiva's product Vernivia, 
and publishes an update of its initiation analysis. 
 

Significant events after the end of the 
period 
• Pharmiva AB (publ), as an innovative FemTech company at the 

forefront, was invited to participate in a seminar about future 
care in Almedalen. 

• Pharmiva AB (publ) announced that, based on the successful 
launch in Sweden and a positive outcome of the participation 
at the partnering conference BIO in the USA, the Company is 
now intensifying the dialogue with potential collaboration 
partners for the global launch of Vernivia, the self-care product 
for the treatment of bacterial vaginosis. Pharmiva also 
announced an ambition to reach a market share in Sweden of 
at least 10 per cent for Vernivia as early as one year after 
launch. 

• Pharmiva AB (publ) announced that it has signed an agreement 
with the online pharmacy Meds for the sale of Vernivia, the 
Company's antibiotic-free treatment for bacterial vaginosis, 
that both heals the infection and relieves the symptoms. Meds 
is a fast-growing online pharmacy and due to this, Pharmiva AB 
(publ) has now signed agreements with the majority of the 
Swedish pharmacy chains. 

• The Board of Directors  of Pharmiva AB (publ) announced that 
it had resolved on a new issue of shares that would provide  
the Company with a total of approximately MSEK 16.5, before 
issue costs. The Company has received advance subscriptions 
for half of the total issue amount, and guarantees for the 
remaining amount from a limited number of existing 
shareholders and selected professional investors with a long-
term interest in the Company. The Board of Directors and 
management team contribute with just over MSEK 0.8. 

• The Board of Directors  of Pharmiva AB (publ) announced that 
it is calling the shareholders to an Extraordinary General 
Meeting on 2 September 2022 to approve the Board of 
Directors‘ resolution on the private placement and rights issue 
for a total of MSEK 16.5, before issue costs. 
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Results in 
summary 
TSEK Q2 2022 Q2 2021 2022  

Half-year 
2021  

Half-year 
2021  

Full year 
2020  

Full year 

Net revenue 669 0 924 0 248 0 

Capitalised work  500 654 672 1 318 2 083 1 035 

Other operating income 0 0 0 0 0 24 

Operating expenses -8 606 -5 146 -15 229 -11 593 -23 093 -15 017 

Operating result -7 437 -4 492 -13 633 -10 275 -20 762 -13 958 

Result for the period -7 438 -4 492 -13 636 -10 275 -20 763 -14 006 
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A few words from the CEO 
 
Large sales growth in Sweden and focus on 
global expansion 
Pharmiva's antibiotic-free self-care product, Vernivia, continues to 
gain ground on the Swedish market. Sales during the second 
quarter of the year increased by 262 per cent compared to the 
period January to March. The positive development further 
strengthens us as we continue the work prior to a global launch of 
Vernivia, and move forward in dialogues with potential 
collaboration partners. 
 
Less than a year since Vernivia was launched, the treatment is 
available at the largest pharmacy chains in Sweden. Within the 
framework of our agreement with the Finnish healthcare company 
Oriola, Vernivia was launched at Kronans Apotek in April, and in 
May the product was also included in the range at LloydsApotek. 
Reseller agreements were already in place with Apoteket AB, 
Apotea and Apotek Hjärtat, and in August sales will also begin at 
the e-pharmacy Meds. At the start of the launch on the Swedish 
market, Pharmiva focused on increasing awareness of the product, 
but recently the focus has shifted towards increasing sales 
conversion, something we are now seeing the effect of in the sales 
figures. In July, we communicated an ambition to reach a market 
share in Sweden of at least 10 per cent for Vernivia as early as one 
year after launch, and the strong development during the reporting 
period demonstrates that we have the opportunity to surpass this 
goal. 
 
At the beginning of July, Pharmiva was invited to a seminar in 
Almedalen, where I had the opportunity to talk about women's 
health and how we can improve it with Swedish innovations. 
Women's health is unfortunately still disregarded, and far too few 
investments are made in the area. It is therefore particularly 
important to highlight Pharmiva during a networking event such as 
Almedalen as a prominent FemTech company with innovation as 
its guiding light. 
 
Although Sweden is a small market, it is, for us, an important 
showcase for international expansion. Success provides proof that 
our over-the-counter and antibiotic-free self-care treatment for 
bacterial vaginosis makes a difference and meets strong demand. 
In order to further strengthen the clinical documentation, we are 
carrying out a clinical study in parallel with the market initiatives, 
which will provide us with an important basis for discussions  with 
both healthcare personnel in Sweden and potential commercial 
partners overseas. The clinical study PIVA01, currently being 
carried out in Sweden, is going according to plan ,and will provide 
us with additional valuable information regarding the treatment 
effect of Vernivia. 
 
We have recently made significant progress with our patent 
portfolio. After having pre-approved the important FOAM I patent 
family at the end of March, the European Patent Organisation 
(EPO) announced in June that it had also pre-approved the FOAM 
II patent family. As such, we now have strong protection for our 
technology both in the US and in Europe, which strengthens our 
position in negotiations with potential collaboration and 
distribution partners. The patent opens up opportunities for both 
new products and product solutions - even in new indication areas 
- and enables more cost-effective product solutions for Vernivia, 
which can increase the Company's profitability. We also know that 
Pharmiva's mousse has great potential as a vaginal drug delivery 
technology for pharmaceutical partners. 
 
 
 
 

 
 
 

At the beginning of August, I was happy to hand over the reins to 
Pharmiva's new CEO, Anna Linton, who has a solid background from 
the commercial arena in life science. After three exciting months as 
Acting CEO, I now welcome the opportunity to return to my role as 
Deputy CEO in order to focus on developing the product portfolio 
and on Pharmiva's international market expansion – all with the goal 
of improving the health of an ever-increasing number of women 
worldwide. 
 
Karoline Akerjordet 
Acting CEO during the reporting period 
 

 
 
A message from Anna Linton: 
On August 8, I took over as Pharmiva's new CEO – a task that I take 
on with both pride and anticipation. The strong and positive reception 
from women in Sweden strengthens our ability to make Vernivia 
available on the international market. In addition, expanding the 
product portfolio and strengthening our ability to realise the potential 
for Pharmiva on the international market in the long term is the area 
in which I am most looking forward to contributing, together with 
colleagues, business partners and the Board of Directors. We have 
just communicated a private placement and guaranteed rights issue 
for a total of approximately MSEK 16.5, which is part of the plan to 
achieve these goals. I would like to warmly welcome existing and new 
shareholders on the journey! 
 
Anna Linton 
CEO  
 



 

Pharmiva in brief 
Pharmiva is a Swedish FemTech company that strives for better vaginal health by 
developing innovative antibiotic-free treatments against vaginal infections. The 
Company's first product is Vernivia®, a non-prescription CE-certified vaginal mousse 
with the indication bacterial vaginosis (BV), a common vaginal infection that affects 
one in three women aged 14 to 49.  

The Company's goal is for Vernivia® to be established internationally as the leading 
over-the-counter treatment for bacterial vaginosis. Pharmiva also plans to expand 
the product portfolio, both through new indication areas for Vernivia and with new 
products based on the Company's underlying mousse technology Venerol. 

With Vernivia® vaginal mousse, women gain access to an effective treatment that 
both heals the infection and provides rapid symptom relief without at the same time 
causing the problematic side effects that today's antibiotic treatments entail, for both 
the individual and global health, with the serious development of antibiotic 
resistance. 

The launch of Vernivia®, which is sold via pharmacy chains in Sweden, is the first 
step towards Pharmiva's goal of becoming a global FemTech company with a broad 
portfolio of antibiotic-free products in vaginal health. Pharmiva is listed on the 
Nasdaq First North Growth Market. For more information visit www.pharmiva.com. 
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Vernivia is the first step towards vaginal 
health for women worldwide  
 
Vernivia’s strengths and competitive advantages  
Bacterial vaginosis is currently treated with either purely symptom-relieving treatments or with antibiotics or antiseptics, which, despite 
healing the infection, entail slow symptom relief and troublesome side effects. Vernivia has been developed with the aim of creating 
an effective but gentle treatment against bacterial vaginosis that simulates the natural defences of the vagina. One treatment with 
Vernivia results in clinically proven healing of bacterial vaginosis, at the same time that the women get rapid symptom relief and avoid 
all the side effects that antibiotics and antiseptics cause. As Vernivia is an over-the-counter treatment, it is also directly available to 
patients, which means that the start of treatment is not delayed. 
 
As an antibiotic-free alternative, Vernivia can also make a positive contribution to the fight against globally escalating antibiotic 
resistance, AMR (antimicrobial resistance). New data published in The Lancet in February 2022 showed that AMR is a leading cause 
of death in the world, and in 2019 almost five million deaths globally were estimated to be associated with antibiotic resistance.1  
 
Vernivia is based on Pharmiva's patented mousse technology, Venerol. The mousse formulation and its properties in themselves make 
the product unique as a treatment against bacterial vaginosis. When applied, the mousse covers the whole vaginal mucosa and treats 
the entire infected surface. In addition, by strengthening the vagina's own defences and making the lactobacilli dominant again, the 
treatment doesn’t lead to subsequent fungal infections that are often associated with antibiotic or antiseptic treatment. 
 
 

 
Upcoming information dates 
Interim Report, January - September 2022, issued 16 November 2022. 
Year-end Report 2022, issued 22 F ebruary 2023. 

These will be available on the Company’s website www.pharmiva.com 

 

 

Questions 
In the event of any questions, please contact Anna Linton, Acting CEO, Pharmiva AB (publ) 

E-mail:  anna.linton@pharmiva.com  
 

Pharmiva AB (publ) 
Sankt Lars väg 45 B 
222 70 Lund 
Sweden 
info@pharmiva.com 
+46-286 51 00 
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